=, .the Spirit of Survival...of avibram aty and its people refosing to be pulled down., ..
by destruction.. .and meistng on moving nhead with their lives,”

Mayor Ben Moms, Shdell, LA, March 20817
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Site Facls

Estimated Population
Estimated Households
Average Household Income

I mj el

L.ocation

Trade Area

007 2012 M7 10-Year Growth
204,207 218,676 235,343 15.2%
74,869 79,843 85,447 14.1%
$66 508 $74,659 B3,725 25.9%

S0OURCE: LL.5. GENGLES BUREAL AHD AFPLED GEDERAPHIC SOLLITIONG, 2007,
POPULETION & HOUSBHOLD WITHIN POLYEIR HHI 15 MILE RADIUS

The salected 400-acre sita wil ba home to a truly unigue, ragonal,
community development that will house significart retail, offics,
residential and meadical facilies. Phasza | will accommodata 700,000
squane fest of The Surmmit lifestde retail, includng two departments
stores, restawrants, cinema, and a bookstore. In addition, the
Univarsity of Mew Orears haz committed to buld a resaarch and
techrclogy campus a3 part of the master plan.

Located &t the new -10/Fremawx Interchange and Old Spanizh
Tral Intarchange to the south, more than 78,000 vahicles currenty
pass the site dally. Convenlently situated az a true intemcapt point
betwaen 1-10, |1-59 and 1-12, the site is 10 minutes from MNaw
Oreans East, 156 minutas from Mississippl and 25 minutes to
Mandeville/Covington, LA,

Tha frade area has experenced growth dus to resstiement
following Huricane Katrina, St. Tammany Panzh, home to Sidall,
realzed a 25% population increasze post-Katring, adding neary
60,000 residents to the area.

The community population and income continue to grow as post-
Katrina migration saftles and developars invest in revitalization, The
highest income housaholds live in a 3-5 mile radius of the sita.
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k.conomic Development

Science & Technology

In & wold where science ard technology are corntinucusly growing and changing, Slid=ll has
ambraced the importarce of this industry, making it a vital pant of the ckyl current and fuiurs
growth . This i perticuarly svident inthe rapidly expanding region along the -10 comder, reaching
from Slidell to MASAR Stannis Space Canter.

Stennis Space Center (SSC)
AmmmmmEMmmwmﬂwama Sterinia Space Canber (S50, NASAE
largest rocket engine teet facity. The work of the S50 ie multifaceted. They first and foremost work:
towesrd improving the Space Shuttle, Secondby, the center housss the folowing resident sgenicies: The
Matiorel Cosanic and Atmcephenc Adminiziretion’s Metional Diata Bluoy Cenber, Thie Lockheed Martin
Wizsizsippi Spece and Technology Center, The Mavel Metsomlogy end Cosarography Command,
MWawy Specie Boat Team 22, The Mewval Small Craft Instruction and Technical Traiming Sdhool and The
University of Scuthem Miesiesippils Hgh Performencs Vieuakzation Canter. In addition, S5C pariners
with cvlian comperiee on technological end medica advencements, such as the uss of satslis
megeny for Megnstic Feecnence magery MREL

Betees=n growang the nation's Space and Maval Programs ard espanding the business of amaler
companies, the Carter hem poetively impected the community of Slidell and the surmounding recion.
Infact, 25C & home to over 30 govermment egencies snd privats companies. Today they smploy
ower 4,500 people, 26% of which meide in Sidel/St. Tammeary Pansh, snd hevs brought the eres
&N estimatad total of S500 milion in sconomic growdh, (souros: . ness.goy]

NASA Michoud Assembly Facility

The region is nat just home ta the Stennis Spaca Center, but alsa MASA'E Michoud Asssmbly Facilty,
whichiie one of the lergest manfachuing plantz inthewold. | employs approsimstaly 2 000 people
ardlike 5505, | housse other important organiations such s the Metioral Finencs Center opamated
by the U5, Department of Aghcuture and the Metional Center for Advanced Manufectuning, a
partnership bebeseen the stete of Lovisiana, the University of Mew Orlzans and NASA.

LUmiversity of New Orleans (TNO)

Coinciding with the ntemet in technalogy and science, Sidall has an educational focus as well
with the Urniversity of Mew Orzans UNC). MO hez pler to develop a new Besearch and
Techrology Park, which will occupy 25 acres of the Fremaux Project. This new canter wil help
faciiate additioral eciance and technokogy indusiry growth within the comrmonity,

Az the campus grows with bigger and bstter programe, LMD plars to sse an increezs in studamt
anrcliment. Approximately 12,000 students were snroled thiz year, SidEll = home to mary of
thees shudent=, parlicularly thoss bslonging to the Metropolitan College of LN, which houess
the Civieions of Academic Education, ntemstionsl Education and Professional Devslopment,
(Bources; Mew Orlsans City Business and The University of Meas Crisans)

(ther Efforts Worthy of Note

In eddition to the ames of growth mantioned gbowe, Slidel has aleo besn recognized as &
revieization leedar in the state. Tha city ook first place inthe Commurity Development categony
foritecitywids clesn-up efforts post-Katrimafrom the Louisiana Muricipsl Association Besutification
Aweard, St. Tammary Paneh ithe pansh of Sidell+iineessd the relecation and eqparsion of ssversl
netional companise in 2006 brirging owver 3,300 new jobe to the ares. Besides UNG, Delgads
Commurity College and the St. Tammany Center of Southeestern Louisisra University continus
to grow with studenta enrcling in biclegy, chemistry and sconomics, B2 well e2 parrenmg with
area businessss o dewslop new training faciities. [Eources; City of Slidel, St Tammany BEcoromic
Cevelzpmeant Foundation)
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Trade Area = 204,207 pecple
Average HH Income

By Block Groups

B 75,000 or more

. $60,000 to $75,000

345,000 to $60,000
$30,000 to $45,000
Less than $30,000
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Our Development Philosophy

Our commitment is to creating community emvironments that are crafted for long term growth. We recognize that the
mﬁiﬂhﬁmﬁnﬂtﬁrm-ﬂﬁgnﬂﬁynﬁﬂhnﬂhmmﬂlﬂﬂm
Theretore, we envision muold-use ﬁlﬂm'ﬁmtﬂnmﬁlﬂhﬁuﬂﬂmtnﬂh mll:hﬂ:ﬂngd::
Wm&l&:&m to combine them Hlﬂiﬂh‘t-ﬂuﬂ'ﬂlﬁ‘llﬂtﬂﬂ a destinarion center

Central to mhbﬂmthhﬁﬁummﬂ@:lhdwﬂnbmmmthm
ket's needs. Our passion is for coeating high-qualing, architecnurally pleasing projects that are designed tw mspect the
styles of a local community. Our geal is to achieve solid customer satishiction through these design and constructon

THE SUMMIT
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TESUMMIT

It makes youn feel like shopping

The Summit Marksting Philosophy:

There are o distinct benefits that position The Summit as the customer preferrsd shopping destination in sch of its markets.”

First is the special mixof high quality retailers and restaorants; second is the anique shopping atmosphere created by careful attention
to architectural and hodscaping detnil. These principles are the focus of an iotegrated brand marketing campsign which communicates

this message to consumers everyday

While some may believe "build itand theywill come”, we chooss to e certrin and drive consumer traffic by telling them shout it
as well. And to as, that mears imresting the necessary resources to ensare our retail partners are successhal, and more importactly, that oar
shared custorners is happy as vwell

* HI07: Bast Pacd to Shopand Bast Plece for Ladier’ Fashian Appard, Birminghem Alsheme; Bast Pl o Shop, Best Opan Alr Shopping Centar, Renn Hrmis;
Prefered Flaca for  Shopping Spree, Lossvills Kanfucky.

1 Print and Bilboand Advertizing:
.-__. Blillions of customers sach month are reminded of The Sommits fartastic assortment of retadens, s rmsonal fishion, end special
evenks. Siore openiog messges are often integrated inio the miv, helping toemmre the suocess of new sbores.

THENUMMIT

— L

THESUMMIT §. TEENUMMIT

! N chemiga 235 the e

BAYER




Radio Advertising:

Rmdio commmnicrtions provide addkional ratiomals for
shopping, store suggestions and event details to fiarther
entice the mstomer bo vis stores ot The Sammit

Television Advertisng:

TV advertising seeks ba farther generate searensss and

drive sbore tatfic with 8 market-wide resch during ey sdl- F .

img pericd: Each s highlghts an insight bt soppirg. g TIESUMAMIT
and as with the priot advertising. retailers are paramoant

in the ad oo ication hlerardhy. - i

- i B ] Pk - AT D

E-Marketing:

The Sumimit weh sk= provides messaging todchve consumens
ta the retall locations, Thoogh it lives graphically 1n the seme
oampakgn wih priot and TV, # serves as o ork ol source of
commamer information ghout store mibe and lecation, while
providing a link to retailer web stes. E-mall 1s also otflized to
communicate spechl events, new siope openings, and other
bappenings at The Summit.

Pessarch:

We pecogndee that the demographics and shopping heharion
of our axtomresare dynamic and ewer changirg. Ressarch i
un totegral part of cor macketing efiort, allowing s to ensure
wdvertising effedhvenss and formulate insightfol marketing
strategles which are Televant to the ronsume . We beliere
there Is no mbstinte for genninely knrwing yoor costomer.

FOCLIS GROUPS MYSTERY SHOFFER

Sigrature Evenits:
Elgnatare Events are key to solld thring the mle of The Sommit in all sspects of shoppers' ves. These events

rermind cnstomers that The Summit lsnt fust shoot shopping - 1 abat family get-togethers, meals, entertainment,
und celebrations that benchmark the year.

Pubfc Relations:

“There 1s shways momething new gaing on ot The Sommit”
145 this premise that drives our public relations effort.
Whethier &% an svent Hke Holiday Lights Ulp, o new stome
op=nlng, or the appeannce of o new fastion tremd,

we are always talking to media and oustomers ibout
what'sgoing on at The Summit

BAYER
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2222 ARLINGTON AVENUE
BIRMINGHAM, AL 35205
FPHONE s800.88.BAYER

FAX 205.795.4163

WWW . BAYERPROPERTIES.COM

201 ST, CHARLES AVENUE
SUITE 4411
NEW ORLEANS, LA 70170
PHOMNE 504.5681.5005
FAX 504.585.2605

WWW.CORP-BEALTY.GOM
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